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  I 
摘   要 
台湾特殊的历史发展轨迹和社会经济文化变迁，催生了台湾广告的特殊发
展形态。文章结合台湾社会变迁涵盖的社会经济文化发展概况以及台湾广告教育
发展历程中呈现的阶段性特色，对台湾广告教育的发展历史进行划分，分别为第
一阶段：启蒙期（1949-1968 年），广告经营是媒介经营不可分割的一部分，广告
教育研究的对象大都是媒体的广告经营；第二阶段：发展期（1969-1985），广告
教学与研究成为传播范畴的组成部分；第三阶段：成熟期（1986-1996），广告教
育从技术、职业教育阶段迈进高等教育阶段；第四阶段：多元时期（1997-2015），
广告教学与研究呈现多元化发展趋势。文章分析了台湾广告教育具有明显历史分
野的四个历史阶段的社会政治体制环境，经济文化发展概况以及广告教育的历史
发展轨迹。 
学生反馈的意见对专业教学的改进具有重要的意义。根据对台湾资深广告
学者、广告教育专家以及台湾广告行业前辈的访谈，结合台湾广告教育发展实际，
本文在台湾选择最具代表性的五所高校广告系作为本文的研究样本。根据五所高
校广告系 2015 年参与台湾“高等教育评鉴”的调查数据对台湾高校的广告专业
教学的综合条件进行分析,深入研究台湾广告教育的现状。 
台湾和我国大陆同根同源，借鉴台湾广告教育的培养理念能够降低本土化转
换所承受的代价，可以让我国在广告教育的发展过程中少走弯路，节约教育资源。
文章总结了台湾广告高等教育的发展历程以及对我国大陆广告教育发展的启示，
反思我国大陆在广告教育诸多方面的不足以及自身可以继续保持、发扬的特色和
专长，探索和寻求我国大陆高校广告教育未来需要加强的环节和努力的方向。 
 
关键词： 台湾广告教育  历史演进  启示与借鉴
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 II 
Abstraction 
The special historical developing track and social economical culture transition 
of Taiwan generates the particular developing situation of Taiwan advertising.This 
dissertation combines the social economic developing condition and the specialty of 
developing history of Taiwan, divides the developing history of Taiwan advertising 
education.The first stage is arranging period (1949-1967),the advertising managing is 
indivisible to the managing of media,the target of advertising education study is 
almost about the media management.The second stage is developing 
period(1968-1986), the advertising education and study belonged to the 
communication field .The third stage is mature period(1987-1996), the advertising 
education strided from technology and vacation education to higher education.The 
forth stage is polybasic period(1997-2015),the advertising education and study 
appeared polybasic trends.This dissertation analysises the social political situation, 
economic and cultural conditions and the historical developing track of Taiwan 
advertising education. 
The feedback of students is very important to the improvement of professional 
teaching.The essay selects the departments of five university according to the reviews 
of senior scholars,experts and vanguard of Taiwan advertising.  Taiwan and 
mainland of China belong to one family,using for reference of Taiwan advertising 
education can reduce the cost of localization and reduce the advertising education 
developing tortuous path,then save the education sources. 
Summarize the developing track of Taiwan education and the enlightenment to the 
advertising education development of China’s mainland.Introspection the shortage 
and promote the distinguishing feature of China’s advertising education, explore and 
find out the link and direction of China’s advertising education. 
 
Keywords: advertising education of Taiwan; historical evolution; 
enlightenment and referrence
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